






Timothy Willis is the Cofounder & Managing Director of C3. 

C3 run a straight talking eCommerce agency based in the South and North West 

of the UK, helping to deliver mult i-channel solut ions to B2B and B2C customers.

The General Data Protection Regulation (GDPR) will come into force on 25th May 2018; it is intended to 
strengthen and unify data protection for all individuals within the European Union (EU). It will apply to the UK 
(even though we are negotiating to leave the EU), and will replace the current UK Data Protection Act 1998.

How does GDPR impact your website and marketing?



1. Why was the GDPR drawn up?

2. Who is af fected by the new General Data 
Protect ion Regulat ion?

3. What  do you see as the biggest  challenges 
facing the af fected companies?

4. What  opportunit ies do you see in t he 
new General Data Protect ion Regulat ion?



Rafael Gomez-Lus is a legal expert for Spain and the EU for Trusted Shops 

GmbH and a licensed Spanish lawyer. He holds a law degree f rom Zaragoza 

University, Spain, and a Master‘s in Internat ional Business from Grenoble Ecole 

de Management, France. He is also the author of  a Spanish handbook for online 

retailers and whitepapers on consumer law in Spain.

5. Who benef it s most  f rom the GDPR?

6. When will penalt ies be applied and what 
are the sanct ions for companies?

7. What  measures should companies take to 
prepare for the GDPR?

8. When should companies start  to 
implement  these measures?



1. Consent 2. Accountabilit y (Art icle 5 (2), 24 (1))

3. Data t ransmission



4. Right  to be forgot ten

5. Penalt ies (Art icle 83 GDPR)

6. Easier for data subjects to f ile complaint s

7. Law of  the place of  performance 
scope of  applicat ion

8.Record of  all processing act ivit ies 
(Art icle 30 GDPR)



9. Extension of  informat ion  requirements 
(Art icles 13, 14 GDPR)

10. Data protect ion impact  assessment 
(Art icle 35 GDPR)

11. Data protect ion impact  assessment 
(Art icle 33 GDPR)

12. One-stop-shop principle 

13. Sending newslet ters 



Update processing records

25 May 2018

Legal consent

Tightened report ing requirements



Adapt  the data protect ion policy

Summary



Important : Shopware only provides the technical basis. The shop owner or website  
operator is responsible for the set t ings, content  or text  modules, and compliance with the 
GDPR.

In his capacity as Director of  Research & Development at  Shopware, Sebast ian 

Klöpper is responsible for the product roadmap and its implementat ion. The areas 

of support , quality assurance and documentat ion for all Shopware products also 

fall within his area of  responsibility. Sebastian has been working for Shopware 

since 2007.



1. Supervisory authorit y

2. Processor

3. Biomet ric data

4. Filing system

5. Third party

6. Recipient

7. Rest rict ion of  processing

8. Consent

9. Genet ic data

10. Data concerning health

11. Prof iling

         
      



12. Pseudonymisat ion

13. Cont roller

14. Processing

15. Personal data breach




